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Active People
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Why we developed Active Lives
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A lot has changed since 2005
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No really! A lot has changed since 2005

Teas Products of services launched
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Why we developed Active Lives

« Things have changed a lot since 2005

« Weidentified a new future proofed approach
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Why we developed Active Lives

« Things have changed a lot since 2005
« Weidentified a new future proofed approach

« The new strategy was a golden opportunity
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Active Lives — The plan

Multi mode survey (coverage, convenience)

198,250 sample (with LA sample targets)
Track number of people taking part by:
— Demographics

— LOcai area
— Activity

New questionnaire content
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Active Lives — The reality

v Number of responses (overall and by local
authority)

v’ Sample profile (age, gender, ethnicity)

v Credible results

v Cost effective

v’ Future proof

» Development / refinement
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Active Lives — The benefit of hindsight
The positives

v’ Starting a new time series

v’ Partner confident with the sc
mailing required

v’ Future proof
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Active Lives — The benefit of hindsight
The challenges

x Being (one of) the first
x Still searching for the killer improvement
x |t's not really an online survey
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