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Opportunities 

• Big data and commercially owned data 

• Strong and enriched traditional data sources: 
cohort studies, surveys combining attitude 
and physiological data. 

 

 

 

 

 



 



 



 



Data, data everywhere… 

• Dramatic changes in the type and scope of 
data available for social research 

• New types of data and new 
controllers/archives  
• Social media data growth  

• Commercial data 
 



 



Data, data everywhere… 

• Dramatic changes in the type and scope of data 
available for social research 

• New types of data and new controllers/archives  
• Social media data growth  

• Commercial data 

• New data linkage developments  

– New data being linked.  

– New forms of Combining, enhancing, fusing, linking, 
merging data 

 



 



Data 

Research Findings Policy Impact 
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Ethical Conundrum 

• Is privacy even possible? 

 



 



 



 



 



 



The Social Science of Data 

• Our Data Our Selves:  

– How does data impact on how we view our selves, 
our identity, our society?  

– How does ubiquitous data impact on our norms, 
attitudes and values?  

– How far and where will the investment of 
ourselves in the digital take us? 

 



• Our Data Our Society:  
– How do the control processes for data reflect and 

affect existing social structures and how does data 
disrupt the social structures?  

– How are data shaped by the institutions and 
objectives that produce them how are institutions  
and wider cultural processes affected by data 
about/within them?  

– (How) can social science affect the direction of 
travel? 

 

The Social Science of Data 



• Our Data Our Research:  

– How do we define ‘data’ in the social sciences? 

• Can social science adapt to use any form of social data?  

• Can a meaningful data ontology be developed?   

• Which intentional data sources do we still need? 

– How does ubiquitous data affect the centrality of 
theory? 

 

The Social Science of Data 



• “There is a growth of under theorised 
empiricism in social science…Uncritical use of 
data with limitations in coverage or definitions 
and the steering of research to things that 
happened to be measured”. Survey 
respondent  (Elliot, Purdam and Mackey 2013) 

 



An Socio-ethical step change?  



• Privacy/Disclosure remain important 

– All surveys on the topic indcate this 

 



Privacy and Disclosure 

“There is a close connection between our 
ability to control of who has access to 
our information and our ability to create 
and maintain different sorts of social 
relationships with different people”; 
Rachels(1970) 



 



 



Disclosure and Identity 

• Social Philosophy: 

– Identity is represented to others through 
self disclosure; Goffman 

– OTOH our identity is in part formed through 
our interactions with others and their 
representations to us; Mead 

 

 



So Disclosure is: 

• The mechanism by which we operate our 
privacy. 
– Non-consensual disclosure subverts the 

psychologically critical process of self-disclosure. 

– This - rather than the information - itself is why 
non-consensual disclosure is problematic. 



And so information privacy is.... 

• Critical to our the formation of our identities 

• “Personhood” rather “ownership”. 
– My data is not just about me it is me 

• To understand the meaning of privacy in a 
cultural context one must refer to processes of  
– Autonomy  

– Locus of Control 

• An “Information Society” presupposes 
“information Citizens”. 

 

 



The Information Society 

• Has always existed 

• Informational relations are isomorphic the 
societal structures and processes. 

• An “Information Society” presupposes 
“information Citizens”. 

– What sort of society/citizens do we want? 

– What sort of privacy do we want? 

 

 



Resolutions 

• Technical 
• Real time consent is a possibility 

 

 

 



Privacy and 
Just in time consent 

Personal Privacy 
 Avatar 

Request for  
personal data use 
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Resolutions 

• Technical 
• Real time consent is a possibility 

• An economic model is one potential element 

• Legal 

– New legal framework required 

• Data Abuse not Data Protection  

 

 

 



To Sum up 

• New technologies over the next 10 years will 
produce ever increasing types and quantities 
of data. 

• New data change what we know about 
ourselves but also change our selves. 

• Ethics in this age of data will a significant 
challenge. 

• There is a pressing need for both a social 
science of data and a social data science. 
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