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Who are SmartSurvey?

• We're a UK based survey platform founded in 2010.

• Used worldwide by public and private sector 

organisations, students and charities to create, collect, analyse 

and share data every day.

• Our customers include the NHS, UK Government, Ikea, 

Mercedes and Microsoft and many more.

• In 2020 we collected over 20 million responses.

• Since 2010, we've collected over 1 billion answers to 

questions from all around the world.



Katherine Moonan
Inclusive Design / Accessibility Consultant



What is an accessible survey?

A. Compliant with relevant legislation

B. Built to accessibility standards

C. Enables people with access needs to ask as well as answer 
questions

D. All of the above.

Increases validation of data by allowing as many people as 
possible to share opinions 



A respondent form is only one component of an 
accessible survey
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Accessibility 
legal 
requirements



EU Directive on 

accessibility

”you must make your website or mobile app more 

accessible by making it ‘perceivable, operable, 

understandable and robust’.

You need to include and update an accessibility 

statement on your website.”

https://www.gov.uk/guidance/accessibility-requirements-for-public-sector-websites-and-

apps



EU Directive - 100% WCAG 

compliance?

Continuous

accessibility

improvements
Transparency



Accessibility Statement

https://www.smartsurvey.co.uk/about-accessible-surveys



Removing 
accessibility barriers



“When we design with people 

with disabilities, we create a 

more inclusive design for 

everyone….”

Derek Featherstone, Accessibility & Inclusive 

Design Specialist



Colour blind people

1 in 12 males

1 in 200 females

Red / green most common





Error message visibility

Before After



Sight loss

• Age related sight loss (60% of over 40s)

• 350,000 registered blind or partially sighted

• Screen glare can affect all sighted users



Faint keylines make it harder for users to 

identify inputs

Before After



Windows high contrast mode

Without

With additional CSS

Missing radio button



Supporting users 
using screen readers 
or braille



Screen reader usage and surveys

• Allow screen reader users to easily skim through survey 
questions

• Ensure error messages are accessible

• Provide additional instructions were needed (don’t overdo it)

• Allow screen reader users to complete survey in “forms / focus 
mode”





Alternative inputs

Large target 

areas

Speech 

recognition

Keyboard 

only



Language

Understanding 

questions &

writing responses
BSL



Designing an accessible survey tips

Plan

• Don’t assume people with 

disabilities are not part of 

your target audience

• Remember accessibility is 

more than screen reader 

users

• Keep it short and relevant

• Choose an accessible 

survey tool

Question design

• Multiple choice answers

• Use Plain English / easy to 

understand

• Choose accessible question 

types

• Use an F-pattern layout 

(Vertical not horizontal radio 

buttons)

• Follow app guidance

Test

• Keyboard only

• Zoom to 400%

• Windows high contrast 

mode

• Test with users with access 

needs



Asking questions



Expert feedback and advice on 

chart and survey result 

accessibility

Bryn Anderson,

Senior Digital Accessibility Specialist

Expert user with low vision





Accessible design system

Inputs Error messages Palette





Our accessibility roadmap

Responses Design 
system

Improving 
website 

accessibility

Payments and 
onboarding



Inclusive survey product

Design Collect Analyse Share



We welcome 
your feedback

We'd love to hear more about how you 

approach survey accessibility

https://www.smartsurvey.co.uk/s/genpo

p2/



Thanks

Katherine Moonan – Accessibility Lead 

accessibility@smartsurvey.co.uk

mailto:accessibility@smartsurvey.co.uk

