
 How can we co-create research that communities both shape and share? 

 Key objective: 
 To explore co-designing methods and produce a set of guiding principles for the future development of equitable knowledge creation. 

 Key Findings 

 Emergent Core Theme 
 Research must shift from extractive practice to shared ownership, where communities have agency in design, implementation, interpretation, & 
 dissemination. 

 Summary 

 The session revealed a clear consensus that current research practices often feel extractive, transactional, and disconnected from community 
 benefit. Participants identified three core areas requiring change: recruitment, participation, and dissemination. 

 1.  Recruitment Requires Trust, Not Outreach Alone. 
 Communities are more likely to engage when relationships already exist, information is transparent, and the purpose of the research is clearly 
 explained. Language barriers, past negative experiences, and impersonal approaches were seen as major blockers. 

 2.  Participation Must Offer Meaningful Value. 
 Participants expressed that involvement often feels one-sided, with little benefit returned to the community. Value was defined not just through 
 payment, but through agency, respect, co-decision-making, and accessible processes that reflect lived realities rather than academic expectations. 

 3.  Impact Must Be Shared, Accessible, and Community-Owned. 
 Traditional dissemination methods (reports, papers, presentations) were described as inaccessible and insufficient. Participants want findings 
 shared in formats communities choose, understand, and can use — such as visual storytelling, local events, translations, and participant-led 
 presentations. 

 Across all contributions, a shared principle emerged:  Research should leave something behind. 

 Participants highlighted the need for ongoing communication, mutual accountability, and outputs that lead to tangible improvements, capacity building, or 

 systems change rather than knowledge extraction alone.  Contact:  raquel.c.januario@sedulous.org.uk  -  valerie.chung@sedulous.org.uk 
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 Key Barriers 

 1. Recruitment Barriers (Trust) 

 ●  Communities distrust researchers due to past extractive or tokenistic engagement. 
 ●  Outsider researchers lack credibility without pre-existing relationships. 
 ●  Limited time and capacity to build authentic rapport. 
 ●  Language barriers and inaccessible communication. 

 2. Participation Barriers (Value) 

 ●  Participants often feel the research does not benefit them. 
 ●  Lack of agency in shaping the research question, process, and outputs. 
 ●  Competing pressures (time, life demands, burnout from repeated involvement). 

 University-led intellectual property ownership is blocking meaningful community benefit. 

 3. Impact Barriers (Dissemination and Ownership) 

 ●  Academic or text-heavy dissemination excludes many communities. 
 ●  Outputs rarely return to communities in accessible or meaningful formats. 
 ●  Dissemination timelines (months/years later) erode trust and perceived relevance. 
 ●  One-directional communication (researcher  community) persists. 

 Emergent Principles 
 Principle 1:  Build Trust Through Presence and Transparency (positionality) 

 Principle 2:  Participation Must Be Mutual, Not Transactional 

 Principle 3:  Create and Share Outputs That Belong  to Participants 

 Principle 4:  Research Should Leave a Legacy 






